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Abstract
The industrial sector is one important sector in national development, that the average industrial sector
contribution to Gross Domestic Product (GDP) from 2007 until the year 2008 amounting to Rp. 65.96
trillion or 6.00 percent compared to previous years the rubber industry Ability to develop and survive until
now supported by internal and external factors. Internal factors related to the ability of entrepreneurs in
managing the business while the external factors associated with the supporting factors outside the busi-
ness such as market and supporting institutions (Credit Union). This study aims to determine the profile
of entrepreneurship rubber farmers in Sanggau Distric West Kalimantan. The element of entrepreneurial
small businesses that have good rubber is the element of commitment to the job, setting goals, information
search and self-confidence while ability small rubber for element entrepreneur group medium. Elements
are elements of the capability and will seek and exploit business opportunities, willpower in achieving its
goals, a willingness to take risks, demand on the quality and efficiency, ability to plan and systematically
monitor and the ability to perform the fabric of work and persuasion. Keywords :entrepreneurship, small
industries
1 Introduction
1.1 Background
The industrial sector is one important sector in
national development. This is indicated by the
fact that the average industrial sector contribu-
tion to Gross Domestic Product (GDP) from 2007
until the year 2008 amounting to Rp. 65.96
trillion or 6.00 percent over the previous year
[dan Usaha Kecil, 2009]. According to BPS data,
most of the business units within the business
sector in Indonesia, including in small indus-
tries. In 2008 the number of business units in
a small industry group amounted to 80.70 per-
cent of all business units in the industrial sector
in Indonesia[of Statistics, 2009]. The number of
workers that can be absorbed small industries large
enough so that its role in dealing with employment
problems in Indonesia is quite high.
In general, the resistance of small industry de-
velopment comes from external factors and inter-
nal factors. External factors arise due to the cli-
mate of competition among small businesses or
among small businesses with medium and large
businesses. The problems that arise from this com-
petition is relatively less small businesses can com-
pete with medium and large enterprises in terms
of strategy planning. These obstacles become even
greater when faced with the globalization of small
industry and trade liberalization. According to
Naidoo, et al [Naidoo, 2007] that economic glob-
alization will lead to some consequences of the ex-
istence and small industry development opportuni-
ties. The consequences include the increased com-
petition between products of small industries with
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products from the outside in the market, the emer-
gence of specialized production and production de-
centralitation and regulations that hinder the gov-
ernment to intervene either through protection or
subsidies.
Rubber industry in Sanggau experience obsta-
cles in its development. External barriers arise due
to the fluctuating price of rubber. While internal
obstacles occurred just as the weaknesses of na-
tional enterprises owned in common, namely the
lack of skills necessary to run the company well,
weak competitiveness, cepas satisfied with the re-
sults achieved, less able to take advantage of the
opportunities that exist and arise, and lack of cap-
ital to try and expand the company. However, the
rubber industry in Sanggau still exist today.
The ability of the rubber industry to grow and
survive until now supported by internal and exter-
nal factors. Internal factors related to the ability of
entrepreneurs in managing the business while the
external factors associated with the supporting fac-
tors outside the business such as market and sup-
porting institutions (Credit Union).
1.2 Research Objectives
This study aims to determine the profile of en-
trepreneurship of small rubber industry in West
Kalimantan Sanggau
2 Theoretical Review
2.1 Small Industries
Small industrial firms according to the definition of
CPM is an industry that has total manpower 5-19
people, including workers who are paid, the worker
owners and unpaid family workers. While com-
panies that have workers less than 5 persons are
classified as household or handicraft industry of the
people.
Governments in developing small businesses es-
tablish a small business criteria in Law no. 9 of
1995. According to the Act, criteria for small busi-
ness is it if you have a net worth of Rp. 200 mil-
lion not including land value and building a place
of business. Characteristics of small industries by
Depperindag [Depperindag, 1994] mentions that a
small industry in Indonesia in general have the
characteristic as follows:
1. The owner is economically weak groups
2. The owners also became chairman of the com-
pany and still need guidance entrepreneurship.
3. Administerasi company is still modest and ir-
regular and not yet incorporated
4. Employers can not provide collateral to obtain
credit from banks
5. The working relationship between manage-
ment and employees are not formal and famil-
ial
According to Kao [Kao, 1991], the term self-
employment easier defined as refers to the peo-
ple, are relatively difficult to define the term en-
trepreneurship because entrepreneurship relates to
something that is abstract because concerning sy-
chological aspects of entrepreneurship for all busi-
ness and other fields.
The elements of entrepreneurship according to
Sugema [Sugema, 1999], grouping the elements
into 3 major categories, namely achievement,
ability factor in planning and authority factors.
To assess the entrepreneurial owned by one en-
trepreneurial element is broken down into 10 el-
ements, namely:
1. Factor achievement (achievement), which is
determined by the element:
(a) Ability and willing in seeking and tak-
ing advantage of opportunities Able to see
and exploit new business opportunities,
able to take cireative ways to obtain fund-
ing, scope of work, equipment, land, etc.
dal assistance.
(b) Willpower in achieving goals. Shown
by repeated measures whether or not to
overcome obstacles and strive to be able
to complete a job. According to McClel-
land in Kao [Kao, 1991], entrepreneurs
use their own business with a strong de-
sire.
(c) Commitment to job. With full responsi-
bility to the problems that arise in carry-
ing out tasks or orders from customers,
always accompany and guide the employ-
ees or even work together to solve our
employees work. Also, always pay atten-
tion to customer satisfaction.
(d) Willingness to take risks. Willingness to
take decisions in a situation full of un-
certainties, while considering the possi-
bility of success or loss (wijandi, 1987).
According to Meredith [G.G., 1995], en-
trepreneurs are risk takers who have been
taken into account. This arises because
the willingness of entrepreneurs focus on
opportunity for success than the chance
of loss.
(e) Demand on the efficiency and quality. At-
tempts to work better, faster and cheaper
and does everything to meet or even ex-
ceed the quality standards established or
want better than ever.
2. Factor in planning capability, which is deter-
mined by three elements, namely:
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(a) Ability to set goals / targets: According
Swastha [Swastha and Sukotjo, 1993]
describe what the expected objectives can
be achieved and is an end point of what
should be done. Entrepreneurs can set
up goals in the short term and long-term
specific.
(b) Ability and willingness to seek informa-
tion: Entrepreneurs are always looking
for information about and to consumers,
suppliers and competitors. In addition,
entrepreneurs will take advantage of ex-
pert consulting services in the face of
technical difficulties as well as general
business and use the networking and in-
formation for obtain useful information
(c) Ability in planning and systematic moni-
toring : By developing and using a log-
ical and gradual plan to achieve goals.
Entrepreneurial planning is done by con-
sidering various alternatives and possibil-
ities and to monitor progress on imple-
mentation of the work. If necessary en-
trepreneurs will switch to alternative ac-
tions to achieve goals.
3. Power factor, determined by two elements,
namely:
(a) Ability in conducting fabric of work and
persuasion. This capability can be seen
from the use of appropriate strategies to
influence or believe someone else and
use, both business and personal relation-
ships to achieve goals.
(b) Confidence. According to Longenecker
[Longenecker and Palich, 1994], a suc-
cessful entrepreneur is an individual who
has self confidence in overcoming the
problem. Oarang who believe that suc-
cess depends on its own as people who
have an internal locus of control. Mean-
while, people who believe that life is
more in control by luck rather than his
own business called the people who have
exsternal locus of control.
3 Research Method
The research was conducted at CU members in Dis-
trict Lantang Tipo Kembayan and sub Jangkang
Sanggau West Kalimantan Province. Selection was
done on purpose (purposive) with the following
considerations:
1. This area is a center of rubber production in
the district Sanggau of West Kalimantan.
Figure 1: Framework
2. Small rubber industry in the subdistrict
Jangkang and Kembayan district Sanggau Dis-
trict is one of the main small scale industries
because of its many units and high labor ab-
sorption.
3. Rubber commodity more profitable than in
other commodities as well as to increase farm-
ers’ income through the empowerment of
women rubber as rubber tappers labor.
4. In the subdistric Jangkang and Kembayan Dis-
trict Sanggau West Kalimantan many small in-
dustrial rubber that has been a member of CU
tipo Lantang more than 5 years compared to
other districts and have used one of its prod-
ucts, namely agricultural credit in the form of
rubber tree rubber tree seedlings.
sampling procedure as follows:
1. Determining the sample frame in the form of a
small population of rubber industry in the sub-
district Jangkang and Kembayan who has been
a member of the CU Lantang Tipo least 5 years.
2. Determining the proportion of small amount of
rubber industry in the population
3. Determining the sample to be taken from the
population
4. Determining the sample in each group
5. Choosing a small industrial rubber into the
sample with a random technique.
4 Results and Discussion
Livelihoods both districts are relatively dynamic.
These dynamics arise because of people’s eyes move
from one search to other livelihoods, according to
personal circumstances and the environment.
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Table 1: Growth of Population aged 15 years and
over who work according to the main business at
Regency Square Sanggau Year 2007
Industry Percentage
Agriculture 56,37
Industrial Processing 3,60
Trade 14,29
Social Service 11,21
Other 14,53
Source: BPS Sanggau, 2009
Figure 2: Number of Small entrepreneurs Rubber
by Age and Sex Year 2010
Most of the respondents age 40-50 who are of
childbearing age and most were men. All respon-
dents interviewed had attended formal education.
The level of formal education have been followed
quite diverse rubber entrepreneurs appear in figure
2. In addition to formal education, all employers
follow the non-formal education as a primary con-
dition such as credit union customers entrepreneur-
ship and management training. (figure 3)
Figure 3: The education level of entrepreneurs of
Small Rubber Year 2010
The initial capital is used the majority of its own
capital of 36% and other parties (credit unions) by
35% while the rest use the capital from their par-
ents by 29%
Entrepreneurs who start their business by using
its own capital in general has never worked well in
other people or run their own businesses in other
fields. Entrepreneur-businessman this class, set
aside money earned from work is to start the rub-
ber business. Therefore, businesses that pioneered
the rubber is small scale.
Experience in managing their business well
enough rubber on average 8 years 4.5 years. These
Figure 4: Number and Kind of Initial Capital Re-
sources Year 2010 Small Rubber
entrepreneurs, most have never experienced an un-
pleasant incident in managing the business of other
rubber among fraud by the buyer in the form of a
blank check or payment without paying and carry-
ing rubber rubber-run cessation efforts in times of
crisis.
Rubber-managed business is generally a staple of
business so that business becomes the main source
of rubber to cover the cost of living. Some busi-
nessmen there who have other sources of income
outside the business of rubber, oil palm plantations
cover, tree aloes, good traders or rubber palm.
Small Entrepreneur Profile Entrepreneurship
Rubber
1. Search and Utilization Opportunities. The
number of entrepreneurs who have the will-
ingness and ability to seek and take advantage
of good opportunities is 28.125%, medium
was 56.25% and less is 15.625%. The en-
trepreneurs who have the willingness and abil-
ity on average is 40.625% and below average
is 59.375%. It shows that the willingness and
ability of entrepreneurs to find and exploit op-
portunities in general are. Symptoms include
demonstrated by the attitude of businessmen
who just want to run the business of rubber
and do not want to manage other business, as
the narrative of a businessman.
2. Hardware Capabilities for Achieving goals.
The number of entrepreneurs who have ke-
mampaun hard in achieving both goals is
15.625%, moderate 56.25% and 28.125% less.
As for who has ability hard on the average is
43.75% and that below average is 56.25%. In
general, the main objective to be achieved for
entrepreneurs is to maintain the business can
still walk with lasting and produce results suffi-
cient to cover family living expenses. Employ-
ers who have ability in achieving both show a
strong effort to be able to finish the job. The
form of this effort, among others, visible from
the habit of assisting their employees in and
out to finish the job, find and buy raw materi-
als and market their products.
3. Commitment to Work. Employers who have a
commitment to good jobs is as much as 18.75%
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while the rest, as much as 65.625% commit-
ted to the job is and 15.625% less commit-
ted to the job. Rubber small entrepreneurs are
committed to good works. In fact this class of
entrepreneurs to guide and assist the employ-
ees working on the job. Entrepreneurs who
are committed to good work are always antic-
ipated by setting a longer time than the time
required to complete products, providing raw
materials and other reserves.
4. Willingness to Take Risks. Employers who have
a willingness to take risks to both is as much
as 15.625%, while the entrepreneurs who take
risks are willingness is 65.625% and less will-
ingness is 18.75%. Employers who have a will-
ingness to take risks on a average of 59.375%
and below an average of 40.625%. Rubber
small entrepreneurs in general tend to be ra-
tional to the risk. Therefore, any risk that is
estimated to be overcome to be faced, while
the choices that contain more failures avoided.
However, the class of entrepreneurs with a
willingness to take risks more fun doing new
things, although not yet confident of success
because the entrepreneur class assumes new
things as challenges to be faced.
5. Demand on the Efficiency and Quality. Em-
ployers who have a good demand on the ef-
ficiency is 6.25%, moderate by 75% and ap-
proximately 18.75%. The entrepreneur who
has a demand of efficiency above the aver-
age is 43.75% while those below the average
of 56.25%. This indicates that the needs of
small businesses to efficiency and quality of
rubber being. The results are supported by
the facts about the habits of some small busi-
nesses that lack of attention to quality control
so the results are less good. In addition, most
entrepreneurs think of new ways of working
better so that the quality products much bet-
ter.
6. Goal Setting. Employers who have good tar-
geting ability as much as 18.75% is much
lower as much as 65.625% and 15.625%. En-
trepreneur of respondents who have the abil-
ity targeting above average while the remain-
ing 53.135% 46.875% capacity below aver-
age. Kemampaun small entrepreneurs in set-
ting targets to be achieved relatively good. Tar-
gets to be achieved rubber small entrepreneurs
are generally grouped into two, namely the
long-term goals or objectives and short-term
goals. Long-term goals to be achieved by the
entrepreneur is to get a better livelihood in the
future. Goals are realized through the estab-
lishment of short-term goals such as achieving
the expected level of profitability and maintain
continuity of production processes and market-
ing.
7. Search Information. Employers who have the
willingness and ability to find good informa-
tion as much as 15.625%, while 68.5% and
15.625% was low. This indicates that the will-
ingness and ability of entrepreneurs to find
useful information for the development of its
business is relatively good. Information search
process is usually done by asking questions to
other parties who are considered to have cer-
tain information.
8. Systematic Planning and Monitoring. Employ-
ers who have the ability to plan and systemat-
ically monitor both as much as 18.75%, while
as much as 68.75% and a low of 12.5%. The
number of entrepreneurs who have the ability
on an average of 43.75% and below the aver-
age of 56.25%. Facts on the field showed that
the rubber ability small entrepreneurs in plan-
ning and monitoring that is systematic. This
happens because some small employers pay-
ing less attention to planning and evaluation,
as guided by habits. As a result, the abnor-
mal conditions, employers have difficulty run-
ning the business on an ongoing basis. In ad-
dition, employers rarely make an evaluation of
business management also resulted in less re-
sponse to changing business conditions.
9. Interwoven Work and Persuasion. Employ-
ers who have good skills in conducting fab-
ric of work and persuasion as much as
18.75%, while as much as low as 65.625% and
15.625%. The entrepreneurs who have the
ability on an average of 46.875% and below
an average of 53.125%. The ability of small
entrepreneurs to do the fabric of work and per-
suasion are moderate. Connect the work is
generally limited to cooperation among rub-
ber entrepreneurs in their environment, both
in terms of marketing, information about mar-
ket conditions and supply of raw materials and
auxiliary materials. Interwoven work happens
not only among businessmen but also with em-
ployees, suppliers and consumers.
10. Confidence. Employers who have good self-
confidence as much as 21.875%, while as
many as low as 56.25% and 21.875%. The
number of employers who have self-confidence
on an average of 46.875% and below an aver-
age of 53.125%. This means that small busi-
nesses generally have good confidence.
Based on the results of interviews conducted, ob-
tained support the fact that the confidence of small
entrepreneurs of rubber is between internal locus
of control and exsternal locus of control. Confi-
dence is encouraged small entrepreneurs to solve
problems on their own, but the attitude of some
businessmen who live the religious nuances tyerse-
but convince employers of the existence of destiny.
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As a result, confidence in the ability of employers
to not make him forget himself.
5 Conclusion
In general, small entrepreneurs have en-
trepreneurial’m rubber. This means that small
rubber can not be called entrepreneurial, but al-
ready have some skill in several forming elements
of entrepreneurship.
The element of entrepreneurial small businesses
that have good rubber is the element of commit-
ment to the job, setting goals, information search
and self-confidence while ability small rubber for el-
ement entrepreneurs classified medium. Elements
are elements of the capability and ability search and
exploit business opportunities, willpower in achiev-
ing its goals, a willingness to take risks, demand on
the quality and efficiency, ability to plan and sys-
tematically monitor and the ability to perform the
fabric of work and persuasion. For that still must
be an effort to raise the profile of entrepreneurship
Facebook to survive and win the increasing compe-
tition.
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